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Joint Session – Radio & Audio and Television & Video 

Our joint session focusses on issues of common interest to the media and measurement 

community. 

Media convergence is nothing new, but growing cost pressures are bringing in a new era for the way 

audience measurement is delivered and how the data collected is used and managed responsibly. 

We’ll be highlighting the latest innovations in cross-industry co-operation and the re-evaluation of 

data stewardship that underpins them. When it comes to measurement, does AI represent beauty 

or beast? 

We’ll be unpacking the implications of the European Media Freedom Act and reviewing the progress 

of the Audience Measurement Coalition in securing the future of measurement. The debate 

provoked by our two recent podcast panels on Measurement in 2030 will conclude with the final 

panel examining the future role of industry currencies discussed live on stage in Copenhagen. 

 

Television & Video Conference 

Content and Distribution 

With some analysts predicting that global content spend will increase to just 0.4% YOY ($248bn) in 

2025 and that streaming services would overtake commercial broadcasters as the front-runners in 

global content investment, the battleground in the control of the TV set is being challenged as never 

before. 

As we look towards 2030 will distribution even matter by then?  Is the end of ‘broadcast’ TV inevitable 

and how far away is the universal adoption of IP delivery? Is YouTube TV, and does it matter? 
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Turbulence ahead: how is the industry adapting to the latest measurement challenges? 

An ever more fragmented media landscape and economic pressures has given rise to some markets 

choosing to build new TV currencies and adopt new measurement systems. Meanwhile others are 

choosing to shift methodology mid-flight whilst trying to avoid market turbulence. 

With more first party data available, including data from original equipment manufacturers (OEMs) 

and CTVs, we'll see the latest attempts to leverage the combined power of panel and census data. 

In this session we also will be sharing the many advances existing panel services are making to 

remain representative, ensure cost-efficiency and relevance. 

 

Advertising: quality inputs, quality outcomes 

Total advertising spend has nearly doubled in the last decade, and with over $1 trillion now being 

spent worldwide our Friday morning in Copenhagen turns to the important measurement issues for 

advertisers and how we’re addressing them.  

This session will both celebrate recent advancements and challenge the progress still needed to 

realise universal progress in both the inputs and outputs to TV and video advertising measurement. 

 

Advertising measurement in 2030: survive and thrive? 

How are new approaches, methodologies and solutions truly breaking new ground in markets? With 

so many data inputs now available, does the future rest on synthetic, can we truly unlock single 

source measurement? With such a myriad of solutions now in-flight or applied, and calls for these to 

be transparent and understood, the closing afternoon of the 2025 International Television and Video 

conference promises a packed agenda with speakers from Europe, USA and Oceania presenting 

latest advancements and in-market application.  

 

This agenda may be subject to change. 
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Wednesday afternoon – Joint Session 
 

 

14:30 Welcome to Denmark Coffee break 
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15:00 Welcome    

 

15:05 Chair's opening remarks 

Katherine Page, Katherine Page Media Research Consultancy 

 

15:10 The next generation of measurement is here 

Julien Rosanvallon, Executive Vice President, Médiamétrie 

Mathilde Jehan, Director of Marketing and Development for TV, Médiamétrie 

 

15:20 AI and audience measurement  

Bas de Vos, Chief Kitsune, Kitsune Audiences & Data Consulting 

 

15:30 Localisation: modelling cross media using Copulas 

Christel Swift, Senior Principal Data Scientist CCOG Data, BBC 

 

15:40 State of play and perspectives of TV-video cross-media measurement 

Valérie Morrisson, Managing Director, CESP 

 

15:50 Questions – speakers take questions from the floor  

 

16:05 Maximizing JICs' cooperation – bringing CTV audience measurement to the Italian market 

Claudio Meraviglia, Statistics Methods Leader, Nielsen 

 

16:15 CIM ONE, the new fully-integrated research framework of the Belgian JIC  

Koenraad Deridder, General Manager, CIM 

Michaël Debels, Research Director, CIM 

 

16:25 Audience Measurement Coalition update – navigating the legal knots  

Marie de Cordier, Director of Government Relations & Public Policy – Europe, Nielsen 

Stuart Wilkinson, Managing Director – Business Development, Kantar Media 

 

16:35 What people watch on YouTube  

Justin Sampson, Chief Executive, Barb Audiences 

 

16:45 Questions – speakers take questions from the floor  

 

(agenda continues over) 
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17:00 Panel: The Future of Currencies  

Moderated by Katherine Page, Katherine Page Media Research Consultancy 

Yannick Carriou, President and CEO, Médiamétrie 

Jeff Eales, Director of Systems Strategy, Sky Media 

Kerstin Niederauer-Kopf, CEO, AGF 

Alicia Olson-Keating, President and CEO, Numeris 

Phil Smith, Director General, ISBA 

 

17:40 Close of day  

 

17:45 asi Network Social        

 

 
Sponsored by  

 

 

 

Delegates and speakers are invited to join us for a drinks reception immediately 

following the close of the day. The reception is kindly sponsored by Ipsos and will be 

held in the foyer directly outside the conference room. 

  

https://www.ipsos.com/
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Thursday morning – Content & Distribution 
 

 

09:00 Welcome  
 

09:05 Chair's opening remarks 

Lucia Antal, Head of Research and Development, PRO TV 

 

09:10 Beyond broadcast: The BBC’s role in a connected future 

 Nick North, Director of Audiences, BBC 

Tetyana Nikitina, Senior Research Manager – Eastern Europe and Central Asia, 

   BBC Media Action 

09:20 Questions – speakers take questions from the floor 
 

09:30 The new entertainment value chain: rethinking scale and competition for the future 

of distribution 

 Guy Bisson, Executive Director and Co-Founder, Ampere Analysis 
 

09:40 Navigating the new norms: TV and video measurement in a fragmented world 

 Florent Carême, Head of Research and Products, Glance 
 

09:50 The ‘YouTube as TV’ issue 

 Ian Whittaker, Managing Director, Liberty Sky Advisors 
 

10:00 Enemy no more: how sports streaming strategies are reconnecting (and delighting) 

US viewers 

Brian Fuhrer, SVP Product Strategy and Thought Leadership, Nielsen 
 

10:10 Panel session 

 

10:35 Coffee break 

   

11:05 From theory to practice: total content measurement 

 Giacomo Catanoso, Commercial Director Asia – Media Measurement, GfK  
 

11:15 Inside the streaming shift: what we learned from OTT viewers in Europe 

 Diego Semprún, Chief Operations Officer, FLUZO 
 

11:25 What are YouTube viewers really watching? 

 Jen McLevey, Associate Director, TRP Research 
 

11:35 Cross-platform clarity: how consumers navigate a crowded market 

 Ali Vahdati, Founder, Digital i 

 

11:45 The 3 Cs of content measurement 

 Lisa Heimann, Consultant 
 

11:55 Panel session 

 

12:15 Lunch 
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Thursday afternoon – Adapting to new measurement challenges 
 

 

13:30 Chair's opening remarks 

 Sarah Miller, CEO, Sarah Miller Advisory 
 

13:35 Audience measurement in Mexico: the dawn of a new era 

 Douglas Darfield, CEO, ACAM 
 

13:45 Rebuilding trust in video measurement: how South Africa is designing a business-

ready Total Video Currency from the ground up  

Gary Whitaker, CEO, The Broadcast Research Council of South Africa 

Karin Schut, Media Research and Audience Consultant, Karinschut.com 
 

13:55 The smooth adoption of Finland’s cross-platform TV and video advertising 

measurement (SpotOn) 

Riina Aho, CEO, Media Metrics Finland (MMF) 
 

14:05 One audience, many screens: introducing NMO VideoTotaal 

Patricia Sonius, Research Director, NMO (Nationaal Media Onderzoek) 

Liesbeth Nekkers, Head of Client Service, Kantar Media Netherlands 

 

14:15 Changing wheels whilst riding: peoplemeter replacement in the Swiss TV panel 

 Mirko Marr, Research Director, Mediapulse AG 
 

14:25 The future of Information 

Pat Pellegrini, President & CEO, Vividata 

 

14:35 Panel session 
 

15:05 Coffee break 

   

15:35 Learnings from single-source panel measurement for panel operators and media 

measurement innovators 

Yan Liu, CEO, Tvision 

Tristan Webster, Chief Product Officer, TVision 

 

15:45 From recruitment to retention: a multi-purpose algorithm for media panel 

optimization 

 Davide Crestani, Technical & Scientific Director, Auditel 

Rosanna Tamburrano, Data Science Media Director, Nielsen 
 

15:55 Personalising television set data: a proof of concept for demographic enrichment 

 Noel O’Sullivan, Chief Statistician, RSMB 
 

16:05 The next frontier in cross-platform measurement: integrating CTV panels with 

DIAL/CAST for granular audience insights 

 Minh Nguyen, Senior Marketing Research Manager, Google APAC 

Masako Namikawa, Media Panel Business Management, INTAGE 

 

 (agenda continues over)    
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16:15 Applied data science – building clarity through AI 

Sushmita Jain, Product Director – Data Science, Kantar Media 

Andrew Bradford, Product Lead – Cross-media Campaign Measurement,  

        Kantar Media 
 

16:25 MRC’s priorities for standards development and audit/accreditation implications 

 George Ivie, CEO & Executive Director, Media Rating Council 
 

16:35 Panel session  

 

17:05 Close of day   
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Friday morning – Advertising: quality inputs, quality outcomes 
 

 

09:00 Welcome and Chair's opening remarks 

 Denise Turner, Research Director, IPA 
 

09:10 How broadcasters can keep thriving in the complex and fragmented world of 

Connected TVs 

Vincent Grivet, Chairman, HbbTV Association 

 

09:20 Enabling Total TV: automating ad sales and activating audiences across linear and digital 

 Robert Farazin, Founder & CEO, TVbeat 

Johan Liljelund, Executive VP, DanAds 
 

09:30 Lantern: moving TV measurement from black and white to colour 

 Sameer Modha, Measurement Innovation Controller, ITV 

Matt Hill, Director of Insight & Measurement, Sky Media 
 

09:40 The Austrian TV Shift: 12 months of big data, live measurement and real-time 

advertising 

 Hossein Houssaini, Senior Strategic Advisor, Virtual Minds 
 

09:50 Signals in the noise: the role of joint-industry currencies in advertising effectiveness 

 Tony Regan, Managing Partner, Work Research 
 

10:00 Panel session 
 

10:25 Coffee break 

   

10:55 ‘It's not just old age' 

Nora Schmitz, Head of Audience Measurement & Media Development, Ipsos Italy 

Paolo Lugiato, Director General, Auditel 

 

11:05 Streaming advertising: challenging the ad strategy status quo 

 Guy Bisson, Executive Director & Co-Founder, Ampere Analysis 
 

11:15 Reaching beyond: YouTube's digital advertising revenues 

 Ali Vahdati, Founder, Digital i 
 

11:25 The future is ultra – why software will define the next era of measurement 

 Amanda Signorini, Global Business Development Director, TechEdge 

Søren Holmberg Andersen, Executive Managing Director, TechEdge 
 

11:35 From framework to reality – delivering the advertiser North Star 

 Bruno Furnari, Chief Product and Technology Officer, AudienceProject 
 

11:45 Panel session 
 

12:05 Lunch   
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Friday afternoon – Advertising measurement: survive and thrive? 
 

 

13:20 Chair's opening remarks 

 Valérie Morrisson, Managing Director, CESP  
 

13:25 It takes a village: delivering an open universal watermarking solution to support     

full-spectrum measurement of advertising in the US 

 Jon Watts, Managing Director, CIMM 
 

13:35 Fixing the foundation: why wobbly IPs are holding back CTV  

(and what we can do about it) 

 Charlie Johnson, VP International, Digital Envoy 
 

13:45 Questions – speakers take questions from the floor 
 

13:50 Supermassive black holes? The whys and hows of single-source reference panels for 

cross-platform measurement 

 Andrea Mezzasalma, Founder and CEO, dataBreeders 
 

14:00 First look: deconstructing Médiamétrie’s new cross-video ad measurement 

 Laurence Deléchapt, Head of TV & Cross-Media, Médiamétrie 

Julien Rosanvallon, Executive Vice President, Médiamétrie 
 

14:10 From linear measurement to end-to-end reach 

 Chantale Coulombe, Market Leader – Denmark, Nielsen 

Frederik Barnholt, Head of Business Insight & Data Science, TV2 Denmark 
 

14:20 Questions – speakers take questions from the floor 
 

14:25 Coffee break 

   

14:45 What If?…. on the use of synthetic populations for planning different scenarios 

 Ian Garland, Managing Director, Milton Data 
 

14:55 How synthetic datasets can be used to overcome the traditional currency silos 

 Mario Paic, Chief Data & Research Officer – Audience Measurement, Ipsos 
 

15:05 Closing panel discussion: Measurement in 2030 

 Chaired by Valérie Morrisson, Managing Director, CESP  

Khaled El Serafy, Head of Data Science, Barb Audiences 

Ian Garland, Managing Director, Milton Data  

Andrea Mezzasalma, Founder and CEO, dataBreeders 

Katherine Page, Katherine Page Media Research Consultancy 

Mario Paic, Chief Data & Research Officer – Audience Measurement, Ipsos 

Julien Rosanvallon, Executive Vice President, Médiamétrie 

 

(agenda continues over) 
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15:50 The 2025 Tony Twyman Award for Television and Video 

This annual award, together with 1000 euros, is presented to the conference paper 

that makes the best contribution to a greater understanding of Television and Video 

and its audiences. 
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16:05 Close of Conference 


