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Hybrid TAM -System in Switzerland
TV-Currency since July 2022

Virtual Settop -Box Panel (Mediapulse)

m
Ca. 300'000 virtual panel members o il .?lww WW"'%
estimated basedon daily usage and contract data |n||l|'l|h| I'I
from 150'00 digital settop-boxes . |n|

TV Panel (Kantar)
Ca. 4'500 panel members in 2'000 households

Hybrid TV -Panel
Ca. 20'000 tv-panel and virtual settop-box panel members
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Evaluatingthe Swiss Solution
Strengthsand Challenges

Strengths

A Effects(more granularity lesszerorating9

A Costs Ifo additionalrecruiting/ panelmanagemeng
A Scalabilityto keepup with ongoingfragmentation
AScopegreplayads adressablev)

Challenges

A Delay in Data Delivery

A Dependencen Data Supplier
A ComplexityComprehensibility
A Acceptance
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Delay in Data Delivery
The Swiss Dealith the TV Market

Technicalimitations
V' STRlatadeliverywith 2 respectivelys daysdelay
\/' Dataprocessingdataintegrationinto paneldataand hiresdatareleasetakestwo days

Market agreements

V' Paneldatawill be releasedthe next day (asbefore)

V' Broadcasteare allowedto publishnextdaydata, but haveto flagthesedataaspreliminarydata
V' Hybriddatawill be released? daysafter broadcastingasfinal data (overwriting preliminarydata)

V' Adsaleswill usefinal dataonly, preliminarydatacanbe usedfor campaigroptimizationandfor internal next
dayanalysis
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Delay in Data Delivery
Preliminaryand Final Data

PreliminaryData
UsageDay (live)

PreliminaryData
UsageDay (ON+7)

Final DatdJsageDay
(Live)

Final DatdJsageDay
(ON+7)
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Delay in Data Delivery 451
Flagginddata Status via Todhstar Analytics)

<g < Januar 2022 >

Mon Die Mt Don Fe Sam  Son Mouseover signals

---------- "UnconfirmedAudience
Data"

Preliminarydata are

underlinedin the 11 17 . 13 14
calenderview

12 15 20 21
Unconfirmed Audience Data

25 26 27 28 23 30
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Dependence on Data Supplier
Challenge and Solutions

The Challenge
V' STRlatasupplierare commitedto dailydatadeliveryasrequired, but do notguarenteeit

Solution 1 (ejected)
2 Buildingup andrunninga dedicateddata pipeling that hasto be paidby Mediapulse

Solution 2 &ccepted
2 Completeor partial fall backo paneldatain caseof STBlataoutage
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STB Dat®utage asl

#asitv22

Flaggindgoata Status via TodhtarAnalytics) and vi®ocumentation

Die Mt Dom FHe Sam Son Mon Die Mt Don Fe Sam Son
1 2 3 4 5 43 1 2 3 4 L]
D ith dat Mouseover
bl . 7 3 g 0 11 12 ||49 & 7 8 5 0 [ 11| 12 showsoutage
outageareflagged N
4 15 16 17 18 19 ||50 13 14 15 16 17 ype
] I S 3 24 2h 26 ] 20 21 22 23 24 25 26
|Partially boosted [
0 27 28 29 30 3 52 27 28 29 30 Y

Dokumentation Boosting-Ausfélle

Datum von Datum bis Boosting-Ausfall Betroffene Distributoren Kommentar

23.01.2022 24.01.2022 Not Boosted Alle (Ausfall Swisscom & UPC)

02.02.2022 03.02.2022 Partially Boosted Ausfall UPC
Outagesare
04.02.2022 08.02.2022 Not Boosted Alle (Ausfall Swisscom & UPC) documentedat the
Mediapulsewebsite
09.02.2022 11.02.2022 Partially Boosted Ausfall UPC
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Panel Data vs. Hybrid Data asl
NetReachTotal TV, Dayy Day

#asitv22

DS, Personen 15-49, 19:00-23:00
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Panel Data vs. Hybrid Data asl
Rating, Total TV, Déay Day

#asitv22

DS, Personen 15-49, 19:00-23:00
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Panel Data vs. Hybrid Data 451
Shareof "Zero-Ratings"

CH, Personen 3+, Whole Day
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Anteil Werbebl6cke mit Rating
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Panel vs. HRes
Shareof "Zero-Ratings"
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