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Potential Scope of Coverage

Platforms Content Devices

e Broadcaster players e Programming e Computers

e VOD  Advertising e Smartphones
e SVOD e Tablets
 Wider online video e Connected TVs

e Other devices



The Solution?

o
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Single Source

Would require a spectacularly large sample
size to cover all brands and platforms

Unrealistic volume of info needed from
respondents

Resulting in an unreasonable task load

More possible for planning (e.g. TGI) than
trading

..and as a hub survey for fusion of Big Data
sources



Fusion Challenges

Dependence on data that could be withdrawn
Fusions are usually static rather than dynamic

Complexity / black box: few will truly understand how it
works

Will it be acceptable for trading?

Industry currencies invest a significant amount in high
quality fieldwork.

..s0 fusion source will need to be impeccable



Seven markets:
Different stages — different approaches?
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Mediametrie
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BARB

e Publishing TV Player Report since Sept 2015
— Separate ‘audited’ measure of broadcaster player streams
— Tagging within player from Kantar
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Top 50 on-demand programmes

Eastenders 19/04/2016

Stacey Dooley in Greece: Migrant Kids in Crisis

Coronation Street (Series 57) 2016 Episode 8588

Eastenders 18/04/2016

The Graham Norton Show Series 19 Episode S

Eastenders 22/04/2016

Have | Got Newn For You Series 51 Episode 2

40'Clock Club Series $ Babysitting

o

Hi

Peter Kay's Comedy Shuffle: Episode 1

Coronation Street (Series 57) 2016 Episode 8847

Line Of Duty Series 3 Episode 5
The A Word: Episode 5

The Real Housewives O Cheshire (Series )] Episode
200)

Have | Got News For You Series 51 Eplsode 3

Bake Off Creme De La Creme: Episode 4

i

Undercover: Lpisode )
The People V 0j Simpson: American Crime Story: The
WVerdict

witiess: Episode 1

Line Of Duty Series ) Episode 4

Elizabeth At 90 - A Family Tribute

The Durrells Episode 0003

Masterche! Series 12 Episode 1)

Lost & Found Music Studios: Day After Day

Marceila Episode 0003

Scott & Bailey (Series 5) Episode 0002

1 Want My Wite Back: Episode 1

Britain's Got Talent (2016) Episode 0002
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The island With Bear Grylls S3E4

Victoria Wood: Seen On TV

Five Star Babiex: Inside The Portland Hospital:
Episode 2

-]

Emmerdale (Series 45) 2016 Episode 7450

Masterche! Series 12 Episode 15

MWollby City Series 18 Prioritise The Heart

Masterche! Series 12 Episode 14

Emmerdale (Series 45) 2016 Episode 7473

First Dates S4E27

Coronation Street [Series 57) 2016 Episode 8386
Masterche! Series 12 Episode 17
Coronation Street [Series §7) 2016 Episade 5885
Masterche! Series 12 Episode 16
Preview: Doctor Who: Friend From The Future
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aSl Excludes live streamung and virwing of Drosd<aster s content INVOugh therd party ap@s such a3 Sky Go.
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Emmerdale (Sertes 45) 2016 Episode 7481
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TOTAL TV PLAYER APP VIEWING
By device By operating system

Tablets [N N 4 5.4% Website player [INNINENENENENEN < 7.0%
Personal computers [N <1.9% Apple ioS INIENEEREERNE 42.9%
Smartphones N 12.0% Android I 10.1%
Unknown | 0.7%

- Tablets
By time of day A

Personal
Computers

8.9% 9.3%
i— | —
= ==

6am 10am Spm 9pm lam

-10am -5pm -9pm -lam -6am Midday 6pm Midnight 6am

Source: BARB Viewing Report 2016
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BARB

Publishing TV Player Report since Sept 2015
— Separate ‘audited’ measure of broadcaster player streams

— Tagging within player from Kantar
e ‘Dovetail’ initiative
— Fuse player census data to core BARB panel
— Likely ‘hook’ is VirtualMeter online measurement of sub-set ©

e Objective: Viewing by demos across all platforms

* Running prototypes with Kantar & Nielsen. Decision expe
summer. Go live mid 2017 or earlier?



Nielsen US
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“Unduplicated ratings across all
screens, platforms and
distribution models.”

e ‘Total Content Ratings’
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HOW IS IT CREATED — WITH AND WITHOUT 3RP
PARTY DATA PROVIDERS

TWO TYPES OF
CONTENT COMPARABLE
OVERNIGHT
Natsee Oogrs Comernt n RATING
HARDWARE &
SOFTWARE 7eiy”
METER 4. Experian
BIG DATA
ENABLED MEASUREMENT

ONE GOLD
ENCODING PROCESS STANDARD PROCESS

MRC
UNIVERSAL ACCREDITED




WHAT HAVE WE LEARNT.....

Total Tablets in TV Panel
Incidence: 100%

Agrees to participate in measurement
Incidence: 50%

Tablet owner, agrees to participate, has downloaded
and uses a TV app or visits a TV website
Incidence: 2.5%

Tablet owner, agrees to participate, has download and

uses at TV app or visits a TV website and watches

Sample Size
(Tablet)

Assumptions

Actual
5,600

Estimated:
2,800

Estimated

Assumes 50%
co-operation
rate

Assumes 5%

Publisher App
140
usage rate
_ Assumes 50%
Estimated h
70 viewership
incidence rate
Estimated: Split across 26
3 demo cells...




Netherlands
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e Video Integration
Model (VIM)



SKO’s Ambition : The Ratings “factory” e

STEP 1 STEP 2 STEP 3 STEP 4

CODING PROGRAMMES/
SPOTS/ONLINE
COMMERCIALS

CENSUS
DATA

ONLINE ONLINE CROSS
PANEL CURRENCY PLATFORM

CENSUSDATA
ONLINE TV

OMLINE PAMEL
& VIDEO

AND CENSUS
DATA ONLINE

TV
ONLINE DATA CURRENCY
PANEL INTEGRATION

CENSUSDATA
OMLINE
COMMERCIALS

VIDEO
CURRENCY

CENSUS DATA
LINEAR
STREAMING

vV V V V

. * Online TV ratings — with demos — went live in January 2016 m
asl * Next stage is to fuse data to TV meter panel 20



The Netherlands’ Total Video Solution is the perfect example of the new
partnership reality

| Metadata

AN

Metadata
Video Commercials Viewing

Cleaned OTV data Targets Samples
T B
4 Panelist usage

Panelist pings
|

Register | IPMS |
lt Panelists IDs |
—
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Panel size Measurement Panels Measurement characteristics
* Papsl members: 12,000 * Since: 02/01/1589 * Curcent panels: * Hybrid measurement:
e = ' lﬁ(.h.llﬂln.ﬁl peOpin me_lers -> PC: 20,000 individuals > Panels (for target profiles)

* IV Households: 5,000 : ) Dec 2
1 verse: 26.826.0001 * Currency: Live + 7 days e i -> Site centric measurement
* Age definition: 4+ * Resparch Institute: Médiamétrie -> Smartphones: 10,000 indiv. (for extrapolation)

logs : 5 :
> Tablets: 3,000 individuals

-> E-stat streaming technology
* Single source papelin 2017
i ; * Eroprietary tool <o far
to be part of the TAM currency so far [oralld sorcons

l No RPD from any platform schedul

:

Schedule

* 51 2016: Number of viewers per program
-> Daily deliveries
-> Breakdown by screen / no target profile

a Si * 52 2016: Reach and target profile per program

i;'“’ﬁ — }E?nﬁdenhal and for internal usage only. It gives an overview of current 4-screen measurement projects in some pioneer countries as of April 2016. This overview might be subject to regular revision.
=)




Sweden

“To launch and maintain a fully accepted

media currency covering all video
consumption on all platforms, screens and

situations”



TMMS [€:5

MMS setup: data sources

asi 2015 Venice - GX | MMS: The long and winding road 1oward data integration
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Denmark

Goes live Jan 2017
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Components

TV panel

— Expanded to 1200 homes but will only measure TV set usage

Digital meter panel

— 1000 individuals — all digital devices measured via tagging
technology

Web profile panel
— 25000 individuals — cookie panel for niche viewing behaviour

Census data

— Verification and data integration

Establishment Survey
— 10,000 p.a.



The model

Other content providers Broadcast TV

Digital
Establishment Establishment Survey
Survey

Broadcast flow tv Broadcast non-flow internet tv

Digital Web Profile
Basic TV Panel Meter Panel Panel

Census data

Data integration

Daily viewing data

TNS Gallup
2016

TNS
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India

BROADCAST
AUDIENCE
RESEARCH
COUNCIL
INDIA

BARC issued an RFl in November ( 11 responses), followed by an RFP in
February for Digital Measurement

Competitive tender currently underway

Tender encompasses:

— Digital measurement on TV panel

— Census measurement

— Fusion
“BARC India aims to measure all forms of Online Video Advertising,
including ad breaks in live streams, pre-roll and mid-roll videos, and
targeted/addressable advertising linked to the content on broadcaster sites
or social media or any other website/apps”. BARC Dec 7t 2015



Conclusions
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Hybrid contractors not just hybrid solutions
Closer relationship with clients

— ‘ateam sport’

An element of single source is useful, but is it a realistic responde
load?

Is the TAM panel large enough for online demographics or is a
separate online panel needed?

— Dutch and Swedish approaches may have wider application?
Additional sources of demographics — eg Facebook



Conclusions
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Minute-by-minute viewing levels are lower than streams / reques
Establishing the parameters of the service

— TVorallvideo

— Content vs advertising
Boundaries between currencies starting to break down?
Transparency vs ‘Black box’



Set Top Box Data
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“working with large samples would achieve a number of objectives;
an increase in effective sample sizes, reduction in data variability and
providing certainty on the identification of new forms of dynamically

inserted advertising.” BARB Viewing Report 2016
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